
 

The Cadia S nowdonia 15 Challenge is a local event organised specifically in 

support of the following Charities in the Gatwick Diamond Area  

Sussex Air Ambulance : The Olive Tree Cancer Support Centre : Golden Lion 

Childrenôs Trust : NSPCC : Sussex Community Foundation : Sussex Wildlife Trust 

: The National Centre for Young People with Epilepsy : Outreach 3 Way : St 

Catherineôs Hospice : The Business Community Partnership : Crawley 

Community & Voluntary Service  : Rocking Horse : Young Enterprise South East .  

The Snowdonia 15 is one of the ultimate 24 hours challenges in the UK. The 

target is to summit all 15 peaks in the Snowdonia Range that are over 3000 feet 

high. Starting off with the feared Crib ï Goch then heading off up to Snowdon 

(this is usually enough for most people in a day) . By this time we will have only 

bagged 3 out of the 15 , so onward towards the North to bag the remaining 12 

including Tryfan and Carnedd Llewelyn.  

By the time we will have finished we will have walked and scramb led over 30 

miles and climbed over  4000m (half way to the top of Everest). At least a 3 rd  of 

the walk will also be completed in the dark.  

This is not an easy challenge, we will need to be fit, determined and single 

minded to complete the walk.  



Your support is a massive incentive in helping us achieves the goals  of 

completing the challenge and supporting these great charities.  

 
 

We will be doing the challenge over the weekend of 2 nd  and 3 rd  of July, but will 

be giving the challenge publicity form May onwards. We will ask for co mpany 

sponsorship monies to be paid in advance of giving references to them in such 

publicity.  

 
 

We have set out below 3 levels of sponsorship which we are offering and hope 

that as  many companies as possible will support the team in raising the 

maximum possi ble for the se charities. These sponsorship ñpackagesò are not 

prescriptive and we should be pleased to hear of any suggestions for alternatives 

ï if it increases the sponsorship!  

 
 
 

The cost of taking part in the challenge is about £ 300  per perso n to include 

insurance and this is being met eithe r by individual team members or by 

sponsorship by their employers.  

We are hoping that our principal ñTeam Sponsorò will match this (or more) for all 

10 of the team, i.e. £ 3,000 -  £5,000 . 

In recognition we will:  

ÅName the 2011 Challenge as the Team Sponsors  name . 

ÅGive the sponsorôs logo a prominent position on the Cadia Challenge website 

and acknowledge their team sponsorship role.  

ÅDisplay the Sponsorôs logo in the best position on Team T -shirts and, if other 

material is supplied, where possible on transpo rt, equipment etc.  



ÅAcknowledge the sponsorôs support in articles in at least 4 editions of Update.  

ÅAcknowledge the sponsorôs support in press releases in May to August 2011  ï 

minimum 1 per month -  and one photo call. (Mention of sponsorôs name and 

publication will be subject to  the discretion of the relevant editor).  

ÅProminently display the sponsors  of logo at an event at K2 in May 2011 to kick 

off publicity with the opportunity for the sponsor to say a  few words.  

ÅProvide an invitation to, prominently display sponsorôs logo and give 

acknowledgement of support at a n event to hand over a symbolic cheque ï 

probably at K2 ï to which public figures will be invited.  

The cost of taking part in the challenge is about £ 300  per person to include 

insurance and this is being met ei ther by individual team members or by 

sponsorship by their employers.  

We are hoping that our ñTeam Member Sponsorsò will match this (or more) for 

the 10 individual members of the team.  

In recognition we will:  

ÅDisplay the sponsorsô logos on the Cadia Chall enge website and acknowledge 

their sponsorship role.  

ÅDisplay the Sponsorsô logos on Team T-shirts.  

ÅAcknowledge sponsorsô support in articles in at least 2 editions of Update.  

ÅAcknowledge sponsorsô support in press releases in May to August 2011  ï 

minimu m 2 press releases. (Mention of sponsorôs name and publication will be 

subject to the discretion of the relevant editor).  

ÅDisplay the sponsorsô logos at an event at K2 in May 2011  to kick off publicity 

with opportunity for sponsors to attend.  

ÅProvide an invitation to, display sponsorsô logos and give acknowledgement of 

support at an event to hand over a symbolic  cheque ï probably at K2 ï to which 

public figures will be invited .  

 



With 15 peaks to summit , support the team to ñnameò a peak after your 

company.  From £350 per peak.  

ÅPhoto publicity of the team on the peak with an A3/A4 laminated company Logo  

ÅList the company as a Friend of the Cadia Snowdonia 15  Challenge 201 1 on the 

Cadia Challenge website  

ÅMention the company as a Friend of the Cadia Snowdonia 15  Challenge 201 1 in 

at least 2 articles in Update  

ÅProvide an invitation to and acknowledgement of support at an event to hand 

over a symbolic cheque  

ÅAcknowledge sponsorsô support in press releases in May to August 2011 ï 

minimum 2 press releases. (Mention of sponsorôs name and publication will be 

subject to the discretion of the relevant editor).  

 

 

We are aiming to enlist 100 companies to become ñFriends of the Cadia 

Snowdonia 15 Challenge 2011 ò each contributing Ã50 to the charity fund. 

In recognition we will:  

ÅList the company as a Friend of the Cadia Snowdonia  15  Challenge 201 1 on the 

Cadia Challenge website  

ÅMention the company as a Friend of the Cadia Snowdonia 15  Challenge 201 1 in 

at least 2 articles in Update  

ÅProvide an invitation to and acknowledgement of support at an event to hand 

over a symbolic cheque  

 

 

 



 

 

Plenty of opportunities  for company Logo to be seen.  

 

Press pictures from 2010  

 

 

Banner with space for a company logo  

 


